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ABSTRAK

The purpose of this study is to present empirical data on the impact of corporate governance implementation,
namely the number of audit committees, sharia supervisory boards, board of directors, and commissioners, on
Indonesia's reputation for Islamic banking. This study uses sensus approaches for quantitative data collection.
The data utilized includes secondary data from each bank's annual report for the years 2017-2022 that is listed
in the Indonesian Banking Directory. Multiple linear regression data analysis methods using SPSS 20 software.
The study's findings demonstrate that the number of audit committees, sharia supervisory board of
commissioners, and board of directors has no bearing on the standing of Islamic banks.

Kata kunci : Location, Service Quality, Purchasing Decisions.

INTRODUCTION

Islamic banking is a new type of financial
sector that follows the development of the banking
industry (Goaied and Sassi, 2010). The growth of
Islamic banking has increased significantly over the
past five years as a result of positive public response.
The number of BUSs of 11 in 2013 increased to 13 in
2017. In addition to BUS, BPRS, which totaled 163
in 2013, also increased to 167 in 2017.

Furthermore, the worldwide assets of the
Islamic banking industry in 2015 reached $1,451
billion, and are expected to increase to $2,176 billion
by 2021 (Reuters, 2016). Islamic banking will face
many challenges as a result of this development. One
of the most difficult is maintaining the image of
Islamic banks and maintaining customer trust
(Falikhatun, 2012: 2).

Reputation can be used as a measure of the
success of Islamic banking progress and as a measure
of the stability of the governance that exists in it
(Yuraida, 2016). Failure to implement sharia
principles or sharia corporate governance systems can
lead to fraud in the Islamic banking industry (Fajar,
2017). Chapra and Ahmed (2002) argue that 85% of
customer switching outside the bank is caused by
failure to apply sharia principles.

Rosa (2012) showed that cases of banking
crime that occurred in several banks in Indonesia put
the bank's reputation in jeopardy and could reduce the
trust and number of customers. The following data on
fraud in Indonesian Islamic Commercial Banks: 83
cases of fraud occurred at Bank Muamalat Indonesia
in 2016.

Rosa (2012) showed that cases of banking
crime that occurred in several banks in Indonesia put
the bank's reputation in jeopardy and could reduce

the trust and number of customers. The following is
information about fraud that occurred in Indonesian
Islamic Commercial Banks.

Bank supervision is part of implementing
corporate  governance to address corporate
governance issues. Bank supervision helps prevent
and combat banking crime around the world. Internal
supervision by management, directors,
commissioners, external supervision by regulators,
and public supervision are the three components that
support this supervisory system (Nasution and
Kurniawan, 2007).

This study aims to show how the
implementation of corporate governance, which
consists of metrics such as the number of board of
directors, board of commissioners, audit committee,
and Islamic supervisory board, impacts the reputation
of Islamic banking in Indonesia from 2013 to 2017.

METODE PENELITIAN
Jenis Penelitian

This research is quantitative in nature. This
research involves all Islamic Commercial Banks
(BUS) in Indonesia from 2013 to 2017. This study
uses census data to collect samples, reviewing each
annual report of Islamic banking.

A combined type of secondary data was used
in this study. Furthermore, the data sources for this
study came from the annual reports published on the
official websites of each of the sampled banks,
statistical data from the Financial Services Authority
(OJK) website, and other sources relevant to the
study.

In this study, the dependent variable is
reputation, which is measured by the amount of fraud
that occurs in Islamic Commercial Banks. In contrast,
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the independent wvariable is the company's
management system, which is measured by the
number of boards of commissioners, boards of
directors, audit committees, and sharia supervisory
boards (DPS).

Reputation Variable (REP)
The reputation of a bank can be measured based on
how much fraud occurs in it (Rosa, 2012).

Variable Number of Board of Commissioners
(BOC)

The board of commissioners is defined as a
corporate organ according to Law No. 40 of 2007,
which has the responsibility to conduct general and/or
special supervision in accordance with the articles of
association as well as to advise the board of directors
(OECD, 2004). In this case, the number of board
members, both independent commissioners and board
members, determines the size of the board of
commissioners (Megasari, 2010).

Variable Number of Board of Directors (BOD)

The board of directors is a company organ that
has full authority and responsibility for the
management of the company. They do this for the
benefit of the company both in and out of court, in
accordance with the articles of association of Law No.
40 of 2007 (Rustam, 2013). In this case, the size of
the board of directors-consisting of the chairman and
members of each area of the bank's board of directors-
is calculated as the size of the board of directors
(Kartika, 2014).

Variable Number of Audit Committee (CA)

One of the committees that helps the board of
commissioners  carry out its duties and
responsibilities is the audit committee. The capacity
of the audit committee is determined by the number
of members and chairman of the audit committee in a
bank (Sunjaya, 2005).

Variable Number of Sharia Supervisory Board
(DPS)

The sharia supervisory board is an
independent body responsible for directing,
consulting, assessing, and supervising banking
operations in order to ensure compliance with sharia
principles (Dewayanto, 2010). In this case, the
number of sharia supervisory boards in a bank is
calculated (Megasari, 2010).
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Kerangka Pemikiran

Description

X1 = Number of Board of Commissioners
X2 = Number of Board of Directors

X3 = Number of Audit Committee

X4 = Number of Sharia Supervisory Board
Y = Reputation

Hypothesis development

Based on the results of the framework above, the
following hypothesis is formulated:
H1: The number of board of commissioners has an
effect on the reputation of Islamic banking.
H2 : The number of board of directors affects the
reputation of Islamic banking.
H3 : The number of audit committees affects the
reputation of Islamic banking.

H4 : Number of supervisory boards sharia
supervisory  board affects Islamic  banking
performance.

RESULTS & DISCUSSION
Analysis of Results
1) Descriptive Statistics

For this sample, the statistical description starts
with the variable number of board of commissioners
(DK) with a minimum value of 2 people, which was
found in Maybank Syariah in 2017 and Bank Panin
Dubai Syariah in 2018. In 2019, BRI Syariah had a
maximum number of 10 people, with an average
value of 4 people and a standard deviation of 1.256.

Furthermore, the variable number of board of
directors (DIR) has a minimum value of 0 or no board
members in Maybank Syariah 2018. In 2019, Bank
Muamalat Indonesia had a maximum value of 8
people, with an average value of 4 people and a
standard deviation of 1.247.

The number of audit committees (CA) has a
standard deviation of 1.274, with a minimum value of
2 people at Bank Bukopin Syariah in 2017 and 2018,
and a maximum value of 9 people at Bank Syariah
Mandiri in 2018. The average value of CA is 4
people, and the standard deviation is 1.274.

Most of the banks in the observation sample
have a minimum value of 2 people as sharia
supervisory board (DPS). This includes BCA
Syariah, BNI Syariah, BRI Syariah, Bukopin Syariah,
Maybank Syariah from 2017 to 2022; Bank Panin
Dubai Syariah from 2018 to 2022, Bank Aceh Syariah
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from 2020-2021, and Bank Mega Syariah from 2019.
In 2019, Bank Muamalat Indonesia had a maximum
value of 5 people, with an average value of 2 people
and a standard deviation of 0.603.

For the dependent variable of reputation
calculated by the number of cases of fraud or fraud,
the value of the number of boards of at least 1 case
was recorded in Bank Muamalat Indonesia in 2017;
Bank Jabar Banten Syariah in 2017; Bank Victoria
Syariah in 2017; Maybank Syariah in 2017 and 2020;
BCA Syariah in 2019, 2020, 2022, and Bank Mega
Syariah Thun in 2019; and Bank Aceh Syariah in
2020.

2) Normality Test
The results of the one-sample Kolmogrov-
Smirnov normality test show the coefficient of
Asymmetric Sig. (2-tailed) coefficient of 0.249,
which is greater than the specified significance level
of 0.05, indicating that the data used is normally
distributed.

3) Multicollinearity Test

The multicollinearity test results show that
each independent variable has a tolerance value
greater than 0.10 and that none of the VIF values
exceed 10. These results indicate that there is no
correlation between the independent variables in the
regression model, or more precisely, there is no
multicollinearity.

4) Heteroscedasticity Test
The heteroscedasticity test results show that the
DPS variable, which has a significance value of
0.000, is the only variable that experiences
heteroscedasticity symptoms. Therefore, to eliminate
this symptom from all variables, a natural logarithm
(Ln) treatment is required.

5) Hypothesis testing

Unstandarized Standarized
Coefficients Coefficients t Sig,
B Std. Error Beta

Model

-1.812 0.784

-0.271 0.574
2.214 0.739
-0.383 0.484
1215 0.685
0.326

0.278

6.770
Fsig 0.000

-2.310
-0.471
2995
-0.729
1773

0.025

0.639
0.004*
0.432
0.082***

(Constant)
LN DK

LN DIR
LN KA

LN DPS

-0.068
0.485
-0.099
0.237

Rz
Adjusted
R2

Source: data processed by researchers

The F test result is 6,770 and a significant
value of 0.000. The independent variables DK, DIR,
KA, and DPS affect reputation simultaneously. The
variable regression model can predict the dependent

variable because the significance value is smaller
than 0.05.

Furthermore, the Adjusted Rsquare coefficient
of determination test shows a result of 0.326, or
32.6%. These results indicate that all independent
variables, consisting of DK, DIR, KA, and DPS, can
explain the dependent variable, namely reputation, by
32.6%. Other factors outside the model explain the
remaining 67.4%.

DISCUSSION
Effect of Number of Board of Commissioners
(DK) on Islamic Banking Reputation

The results showed that the t count was 0.471
and the significance level was 0.639 greater than 0.10.
This indicates that the number of board of
commissioners (DK) does not affect reputation, so H1
is rejected.

The number of commissioners has no effect on
reputation, the above statement can be interpreted that
the size of the board of commissioners does not have
a significant impact on the reputation of a company.
This finding is in line with the research of Einsberg et
al. (1998) in Wardhani (2006), who found that the
proportion of the board of commissioners has no
impact on the reputation of a company.

Actually, the size of the board of
commissioners is not the main factor that determines
how effective the supervision of company
management is. One of the responsibilities of the
board of commissioners is to oversee management
behavior and provide advice if needed (Rahmatika,
2017). Because the board of commissioners only
functions as a supervisor and is not directly involved
with the company's operations, its size is considered
to have no effect on company value and reputation.
According to Dalton et al. (1999), poor performance
levels are caused by a lack of communication and
coordination, which includes the number of meetings,
differences in member characteristics, and a lack of
effectiveness in carrying out work.

The Effect of the Number of Board of Directors
(DIR) on Islamic Banking Reputation

The results of Islamic Banking research on
Reputation show t count of 2.995 and a significance
level of 0.004 <0.01, which indicates that the number
of board of directors (DIR) has an influence on
reputation, so H2 is accepted.

The number of boards of directors can affect
the level of fraud. One evidence that the number of
boards of directors can affect the level of fraud is
because they make policies for the company's long-
term and short-term strategies (Kartika, 2014).
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The proportion of the board of directors plays
a very important role in minimising opportunities for
agency problems that can affect the company's
reputation (Hartono and Nugrahati, 2014). This is in
line with the results of Eksandy's research (2018)
which states that the number of boards of directors
affects performance in maintaining the company's
reputation. If the company has a high level of need for
a board of directors, the more effective the external
relationship will be because within the company there
are parties who supervise and protect the rights of
external parties. The party that carries out this task is
the board of directors (Hasanah, 2013).

The Influence of the Number of Audit Committees
(AC) on the Reputation of Sharia Banking.

The results show that the t count is -0.792 and
the significance level is 0.432. This indicates that the
number of audit committees (AC) does not affect
reputation, so H3 is rejected.

There is no real relationship between audit
committee and banking reputation. This is the
conclusion of the partial test of the variable number
of audit committees (AC) conducted in this study.
This result is in line with the findings of Achmadani
(2015) which shows that the number of audit
committees does not affect reputation, and
contradicts the findings of Putra (2017), Al-Matari
(2012), and Eksandy (2018) which found that the
number of audit committees affects performance and
reputation.

The low number of audit committees has no
impact on corporate reputation (Achmadani, 2015).
This is because the proportion of the audit
committee does not allow optimal performance to
carry out the function of supervision and control
over company management, resulting in a lot of
fraud (Diadono, 2012).

In addition, the findings of this study suggest
that there are differences in understanding of the
functions, duties, and responsibilities of audit
committees, leading to ineffective execution of
duties, which in turn results in a decline in the quality
of the company's performance and loss of its
reputation. According to Muhammad Idris (2015),
most corporate audit committees in Indonesia
continue to do the same work for other companies.
This can lead to a split focus on performance and
fraud that can damage reputation.

The Influence of the Number of Sharia
Supervisory Boards (DPS) on the Reputation of
Sharia Banking.

The results show that the t count is 1.773 and
the significance level is 0.082, which is equal to 0.10.
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This indicates that the number of sharia supervisory
boards (DPS) affects reputation, so H4 is accepted.

The partial test results of multiple regression
show that the number of sharia supervisory boards
(DPS) really affects reputation. The sharia
supervisory board is the representation of sharia
compliance, and they are authorised and responsible
for running good corporate governance in banking in
accordance with the principles of sharia principles.

The role of the sharia supervisory board is very
influential on the stability of the performance and
reputation of Islamic banking (Megasari, 2010).
Many sharia supervisory boards with various skills
and experience of its members will encourage better
interpretation of banking products and operational
processes.

According to research by Muttakin and Ullah
(2012), more Islamic supervisory boards will
encourage better banking performance because banks
will have more expertise, experience, and
professional and social networks. A larger number of
Islamic supervisory boards will also help optimise
supervision of fraud, especially fraud.

CONCLUSIONS AND SUGGESTIONS
Based on the test results and analysis of the research,
the following conclusions can be drawn:

1) The number of commissioners has no effect on
the reputation of Islamic banking.

2) The number of board of directors affects the
reputation of Islamic banking.reputation of
Islamic banking.

3) The number of audit committees has no effect
on the reputation of Islamic banking.

4) The number of sharia supervisory boards has
an effect on Islamic banking reputation.

This study only examined four variables: the
number of boards of commissioners, boards of
directors, audit committees, and sharia supervisory
boards, and the reputational level of the number of
frauds. Therefore, it is expected that future research
will use new, more efficient variables to measure the
level of reputation by using other factors such as the
number of customers.

It is expected that the results of future research
will be better in terms of quality and coverage.To
maintain banking reputation and reduce fraud, banks
must pay attention to the role of the board of
commissioners, board of directors, audit committee,
and sharia supervisory board in supervision and
performance.



l

J

BIBLIOGRAPHY

Al-matari, Y. A., & Al-matari, E. M. (2012). Board
of Directors, Audit Comittee Characteristics
and Performance of Saudi Arabia Listed
Companies. International Review of

Management andMarketing, Vol
2, No 4.
Almosawwi.  (1991). Bank Selection Criteria

Employed by College Students in Bahrain: an
Emperical Analysis. The International Journal
of Bank Marketing, Vol 19 No.3.

Algatamin, R. M. (2018). Audit Commitee
Effectiveness and Company Performance:
Evidence form Jordan. Accounting and
Finance Research, Vol 7, No 2.

Al-Qur'an dan Terjemah.(2016).Kementrian
Agama Republik Indonesia. Jakarta: Kamila
Jaya llmu.

Antonio, M. S. (2001). Bank Syariah dari Teori ke
Praktik. Jakarta: Gema Insani Press.

Asrori. (2014). Implementasi Islamic Corporate
Governance dan Implikasinya terhadap
Kinerja Bank Syariah. Jurnal Dinamika
Akuntansi, Vol 6, No 1.

Benhayoun, Nesrin, Ikram, C., Amina, E. G., &
Abdelouahid, L. (2014). Islamic Banking
Challange Lie in the Growth of Islamic
Economy Despite of the Free Interest Loans
Policy: Evidence From Support. ACRN
Journal of Finance and Risk Perspectives, Vol
3, No 1.

Bontis, L., & Booker, L. (2007). The Mediating
Effect of Organizational Reputation on
Customer Loyalty and Service
Recommendation in The Banking Industry.
Management Decision, Vol 45 No.9.

Chapra, M. U., & Ahmed, H. (2002).Corporate
Governance in Islamic Financial Institutions.
Occasional Paper: Jeddah Islamic Research
and Training Intitute/lsamic Development
Bank, No 6.

Dewayanto, T. (2010). Pengaruh Mekanisme GCG
terhadap  Kinerja  Perbankan  Nasional
Diponegoro Journal of Accounting, Vol 5.
No.2.

Einsberg, Sundgren, & Wells. (1998). Larger Board
Size and Decreasing Firm Value in Small

Firms. Journal of Accounting  Economics
48,35-54.
Eksandy, A. (2018). Pengaruh Good Corporate

Governance terhadap Kinerja Keuangan pada
Perbankan Syariah di Indonesia. Jurnal
Akuntansi, Vol 5, No 1.

El-Junusi, R. (2009). Pengaruh Atribut Produk Islam,
Komitmen Agama, Kualitas Jasa, dan

Kepercayaan terhadap Kepuasan dan Loyalitas
Nasabah Bank Syariah (pada Bank Muamalat
Kota Semarang).

Annual Conference on Islamic Studies (ACIS)
Surakarta.
Falikhatun. (2012). Bank Syariah di Indonesia:

Ketaata pada Prinsip-Prinsip Syariah dan
Kesehatan Finansial. CBAM- FE UNISSULA,
Vol 2, No 1.

Gafoor, A., Mariappan, & Thyagarajan, S. (2018).
Board Characteristics and Bank Performance
in India. IIMB Management Review, Vol 1, No
7.

Ganesan, S. (1994). Determinants of Long-term
Orientation in  Buyer-Seller Relationship.
Journal of Marketing, Vol 61.

Ghazali, 1. (2016). Aplikasi Analisis Multivariate
dengan Program SPSS. Semarang: Badan
Penerbit Universitas Diponegoro.

Ghozali, 1. (2012). Aplikasi Analisis Multivariate
dengan Program IBM SPSS 20. Semarang:
Badan Penerbit Universitas Diponegoro.

Goaied, M., & Sassi, S. (2010). Financial
Development and Economic Growth in the
MENA Region: What about Islamic Banking
Development. Institute des Hautes  Etudes
Commerciales, pp 1-23.

Imaniyati, N. (2013). Perbankan Syariah dalam
Perspektif Hukum Ekonomi. Bandung: CV
Mandar Maju.

Jensen, M. C., & Meckling, W. H. (1976). Theory of
The Firm: Managerial Behavior, Agency
Costs, and Ownership Structure. Journal of
Financial Economics, 305-306.

Karim. (2004). Bank Islam Analisis Figih dan
Keuangan. Jakarta: PT Raja Grafindo Persada.

Kartika, 1. (2014). Pengaruh Penerapan  Good
Corporate Governance oleh Dewan Komisaris,
Dewan Direksi, Komite-Komite, dan Dewan
Pengawas Syariah terhadap Kinerja Perbankan
pada Bank Umum  Syariah  di Indonesia
Tahun  2010-2013. Skripsi, UIN Syarif
Hidayatullah Jakarta.

Keith, B. (2013). Pengantar Public Relations: Teori
dan Praktik. Jakarta: Rajawali Pers.

Kotler, P., & Keller. (2008). Prinsip- Prinsip
Manajemen Pemasaran edisi 12. Jakarta:
Erlangga.

Kotler, P., & Keller, K. L. (2008).Manajemen
Pemasaran (Edisi Ketiga Belas). Jakarta: PT.
Gelora Aksara Pratama.

Lewis, M. K. (2005). Islamic Corporate Governance.
Review of Islamic Economics, Vol 9, No 1.

25 || Vol 6 No.1



l

J

McDonald, L. M., & Rundle-Thiele, S. (2008).
Corporate Social Responsibility and Bank

Customer  Satisfication: A Research Agenda.
International Journal of Bank Marketing, Vol
3 No.26.

Megasari, D. (2010). Pengaruh Peran Audit dan
Dewan Pengawas Syariah dalam Mewujudkan
God Corporate Governance untuk
Meningkatkan Kinerja Bank Syariah. Skripsi,
UIN Syarif Hidayatullah Jakarta.

Muttakin, M. B., & Ullah, M. S. (2012). Corporate
Governance and Bank Performance: Evidence
from Bangladesh. Corporate Board: Duties and
Composition, Vol 8, Issue 1.

Nasution, M., & Kurniawan, D. (2007). Pengaruh
Corporate Governance terhadap Manajemen
Laba di Industri Perbankan Indonesia.
Makassar: Simposium Nasional Akuntansi X.

Nomran, N. M., Haron, R., & Hasan, R (2018).
Shari'ah  Supervisory Board Charachters
Effects on Islamic Bank's Perfoemance:
Evidence from Malaysia. International
Journal of Bank Marketing.

Nova, F. (2011). Crisis Public Relations: Strategi PR
Menghadapi Krisis, Mengelola  Isu,
Membangu Citra,dan Reputasi Perusahaan.
Jakarta: Rajawali Pers.

Peraturan Bank Indonesia Nomor 8/14/PBI/2006
tentang Good  Corporate  Governance
Perbankan Indonesia. Peraturan Bank
Indonesia  Nomor 11/33/PBI1/2009 tentang
Good Corporat Governance Perbankan
Syariah Indonesia.

Priyatno, D. (2013). Analisis Korelasi Regresi dan
Multivariate dengan SPSS. Jakarta: Gaya
Media.

Putra, R. H. (2017). Pengaruh Tata Kelola Perusahaan
terhadap Kinerja Keuangan Perusahaan. Jurnal
Ilmu dan Riset Akuntansi, Vol 6, No 8.

Rahmatika, A. (2017). Analisis Pengaruh Dewan
Komisaris, Dewan Direksi, Komite Audit,
Dewan Pengawas Syariah dan Non
Performing Financing (NPF) terhadap
Profitabilitas Perbankan Syariah di Indonesia
Periode 2012-2016. Skripsi IAIN Surakarta.

Reuters, T. (2016). State of the Global Islamic
Economy Report. Dubai the Capital of Islamic
Economy, pp. 1-287.

Rustam. (2013). Manajemen Risiko Perbankan
Syariah di Indonesia. Jakarta: Salemba Empat.

Rustam, B. R. (2013). Manajemen Risiko Perbankan
Syariah. Jakarta Selatan: Salemba Empat.

Sari, I. (2011). Pengaruh Mekanisme Good Corporate
Governance terhadap Kinerja Perbankan

26 || Vol 6 No.1

Nasional. Jurnal Universitas Udayana, Vol 4
No.3.

Sarkar, J., Sarkar, S., & Sen, K. (2012). A Corporate
Governance Index for Large Listed Companies
in India. Indira Gandhi of Development
Research, Mumbai.

Saxton, T. (1997). The Effects of Partner and
Relationship  Charachteristic on  Aliance
Outcomes.  Academy of  Management
Journal, Vol 40, No.2.

Sulistyowati, & Fidiana. (2017).Pengaruh Good
Corporate  Governance terhadap Kinerja
Keuangan pada Perusahaan Perbankan .
Jurnal llmu dan Riset, Vol 6, No 1, ISSN:
2460-0585.

Sunjaya, I. M. (2005). Peranan Komite Audit dalam
Good Corporate Governance. Jurnal Ekonomi,
Jakarta.

Sutojo, S. (2004). Membangun Citra Perusahaan.
Jakarta: PT. Damar Mulia Pustaka.

Undang-Undang Nomor 21 Tahun 2008 Pasal 1:2
tentang Perbankan Syariah.

Waemustafa, W. (2013). The Emergence of Islamic
Banking: Development, Trends, and
Challanges. IOSR Journal of Business and
Management, Vol 7, No 2.

Wardayati, S. M. (2011). Implikasi Sharia
Governance  terhadap  Reputasi dan
Kepercayaan Bank Syariah. Walisongo, Vol
19, No 1.

Wiyono, W. N. (2010). Pengaruh Peran Komite Audit
dan Audit Internal dalam Mewujudkan Good
Corporate Governance Untuk Meningkatkan
Kinerja Bank Syariah (Studi Empiris pada
Bank Syariah Di Jakarta).  Skripsi ~ UIN
Syraif Hidayatulah Jakarta.



